Mass Media in ihe United Kingdom
Television and Radio
Watching television is one of the favourite pastimes in the United Kingdom. The average Englishman watches TV 26 hours a week. Broad​casting in the UK is controlled by the British Broadcasting Corporation (BBC) and the Independent Television Commission (ITC) which replaced the Independent Broadcasting Authority (IBA) in 1991. The BBC is fi​nanced by the government, whereas the private companies, such as ITV and Channel 4, which are controlled by the ITC earn their money from advertising.
The BBC has two TV channels. BBC 1 as well as ITV broadcast main​ly popular programmes, such as sports, films, the news, programmes for children, game shows and the so-called soaps, the latter being ex​tremely popular with the people of almost all age groups. One of the most widely watched soap operas called 'Coronation Street' began in De-cember 1960. It is set in a working-class area of Manchester. The fact that each episode of the serial is watched by up to 19 million people is in​dicative of its unbelievable popularity. BBC 2 has more serious pro​grammes and news features which generally attract smaller audiences. BBC 2 is to some extent similar to Channel 4, one of the most recent in​dependent channels, because both of them broadcast TV plays, classical music concerts, foreign films and special programmes for minority groups. But Channel 4 has more specialized programmes than the main channels. Most people in the UK generally consider the programmes of​fered by British television to be of a very high standard. But more and more people are becoming worried about the amount of violence shown on TV as well as its impact on children and youngsters. Many people in Britain would like to subscribe to satellite or cable television, but only 8% of homes can actually afford it.
National radio in the United Kingdom is controlled by the BBC which broadcasts on five national and 32 local radio stations, each spe​cializing in a particular type of programmes. Radio 1 broadcasts rock music, the news and magazine-style programmes. Radio 2 specializes in pop music, light entertainment and reports on sport. Radio 3 plays clas​sical music. Radio 4 has news and current affairs programmes, drama and general interest programmes. Radio 5 is mostly sport, education and current affairs. Radio 1 seems to be the most popular station with the average number of listeners of about 11.2 million people. The reason probably lies in the fact that most people listen to the radio in the morn​ing when they prefer to have some background music while getting ready for work or school. Young people aged 15 to 18 prefer commercial radio stations, one of them being Virgin Radio which plays rock music 24 hours a day.
TV and radio in the UK are used for teaching purposes by the so-called Open University, which allows thousands of students to study at home and even get degrees. But these special educational programmes are broadcast early in the morning or late at night.
The Press
The British are one of the biggest newspaper-reading nations in the world. They read more newspapers than people in any other European country. Two out of three adults regularly read a national daily news​paper, and three out of four adults read a local newspaper. There is hardly any country in the world where the difference between various national newspapers is so amazing.
Newspapers do not only differ in the type of news they report and the way they report it. There are two distinct types of newspapers in Britain: the quality newspapers frequently referred to as the 'broad​sheets' and the 'populars' also known as the 'tabloids'. Quality newspa​pers such as "The Times", "The Independent", "The Guardian", "The Fi​nancial Times", "The Daily Telegraph" contain factual reports of major domestic and international news mainly in the spheres of politics, busi​ness, arts and sport. They feature long informative articles, the photo​graphs and headlines being comparatively small. A 'broadsheet' is usu​ally double the size of a 'tabloid', which makes' it more difficult to read.
Contrary to the 'quality' newspapers the 'tabloids' called so because of their small size concentrate on reporting stories about famous people often featuring sex, violence, life of film and pop stars, the Royal Fami​ly and sport. The 'tabloids', especially "The Daily Mail", "The Daily Ex​press", "The Daily Mirror", "The Sun" and "The Daily Star", are ex​tremely popular with the British, who believe that the popular Press is generally aimed at entertaining its readers rather than informing them. The 'populars' usually feature lots of photographs, big headlines, but there is not much text in them. As a rule, they sell more copies than quality newspapers.
The wider popularity of the tabloid Press in comparison with the quality Press can be well illustrated by the fact that the circulation of "The Daily Telegraph", the most popular quality paper, is about 1,000,000 copies per day whereas the daily circulation of "The Sun" which probably ranks first among the 'tabloids' is more than 4,170,000 copies. The readership of "The Sun" is still higher, being over 11,000,000 per day, due to the fact that more than one person usually reads each newspaper. Nowadays, the differences between popular and quality newspapers are breaking down because most 'broadsheets' real​ize that their competitors are much easier to hold in bands and to read. That is why some of them, such as "The Guardian", for example, now have a tabloid section with stories about famous people. Besides, quality newspapers which used to be rather expensive as compared to popular newspapers are becoming cheaper, "The Times" being the cheapest na​tional newspaper at present.
In the United Kingdom, newspapers are owned by individuals and publishing companies but not by the government or the political parties, which is the case in many other countries. Although the editors are usu​ally allowed considerable freedom in their work, newspapers are still po​litically biased. "The Daily Express", "The Daily Telegraph" and "The Sun", for instance, are rather Conservative oriented whereas "The Daily Mirror" and "The Guardian" mainly reflect left-wing opinions in their reports and comments.
In addition to national daily newspapers, there are about nine pa​pers published on Sundays. They are even more popular than the daily papers. Besides substantial reading matter some of the so-called 'Sun​days' contain colour supplements which are in fact separate magazines with lots of photographs and illustrations, and various kinds of articles on general issues and about famous people, of course. Reading a Sunday newspaper is a traditional pastime in the UK. Some people may spend all day reading a 'Sunday'.
Local papers peacefully coexist with national daily and Sunday newspapers. Practically every area of the country has its own local newspaper or two. In England, for example, there are about 90 daily pa​pers and more than 850 which are published once or twice a week. The importance of local papers is not to be underestimated because they re​port local news providing important focus for the community, advertise local business and convey information about local events.
British magazines constitute an important part of the Press because there are certain groups of population which do not read newspapers. Youngsters aged below 18, for instance, prefer reading magazines to newspapers. Thousands of weekly and monthly magazines are published in Britain. They fall into four principal categories: general interest magazines, such as "Radio Times", special interest magazines, such as "PC Weekly", magazines for women and those for children and teenag​ers. Magazines for women focus on clothes, makeup, health, appear​ance, as well as the problems of family life, household and the like. Magazines for teenagers are aimed at the problems of this age group, that is their relations with the friends and parents, clothes and fashion for youngsters, pop, rock and other styles in music, TV, film and pop stars, etc. "Just Seventeen" and "Smash Hits" now have the reputation of the most popular magazines for teenagers.
